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Welcome
The right audience. The right partner.
You deserve a partner that attracts prospective customers and captivates them with first rate content that
is relevant to your products and services; a partner
that commands respect and loyalty from across the
academic and industrial life science sectors; a partner
that offers traditional advertising but also helps you
harness the power of the latest online tools; and a
partner that works with you to customize programs
that deliver the results you need.
The Scientist is all of these things and more.
award winning:
» We have gained wide recognition in the publishing
industry. In 2006, The Scientist was honored with
the Gold “Eddie” for Best B2B Science Magazine from
FOLIO. This year, the American Society of Business
Publication Editors (ASBPE) awarded The Scientist
the national Gold award for Publication Redesign and
nominated us as a Top 10 Finalist for Magazine of the
Year in the under-80,000 category.

Over the last 21 years, The Scientist has evolved from
a newspaper to a sophisticated life science publisher
offering you a multitude of media choices to reach
your target.
This media kit outlines a range of integrated and customizable advertising solutions in print and online.
Whether you’re looking to build your brand, develop
sales leads, hire top talent or promote a new product,
The Scientist offers you the platform you need to reach
a global network of life science professionals.
We encourage you to explore these plentiful opportunities with us and look forward to working with you
in 2008.

progressive:
» The online magazine, The-Scientist.com, features
cutting-edge multimedia that complements our indepth print coverage. Interactive polls, podcasts,
videos, slideshows, blogs and other new media options
are just some of the online advertising opportunities
available to you.
growing:
» Our careers website, Careers.The-Scientist.com
offers an ever increasing number of job listings, registered users, resumes, high customer satisfaction and
customized recruitment solutions.

Richard Gallagher
Editor and Publisher

Sande Giaccone
Director of Sales

about us

Mission
The mission of The Scientist is to provide compelling print and online coverage of the latest developments in the life sciences including research, technology and business. Our target audience is active
researchers who are interested in maintaining a broad view of the life sciences by reading articles
that are current, concise, accurate and entertaining.

our audience
The Scientist occupies a unique niche in the world of life science magazines. We provide our readers
with serious entertainment, keeping them up-to-date with research advances, business, science in
culture, technology developments and career advice. Scientists look forward to reading The Scientist.
In fact, anyone interested in the relevance and impact of science values our unique voice.
The result is a magazine whose audience reads cover-to-cover: 60% of our readers spend 30 minutes
or more with each issue of The Scientist, which means that your advertising will be seen.
The Scientist subscribers include 80% PhDs/MDs with 40% employed in academia and 35% in
industry. Over 78% purchase, specify or recommend the products or services used in the research
laboratory.

Editorial Excellence
The Scientist is a magazine that meets the high standards of quality you want associated with your
brand. With an advisory board that includes J. Craig Venter and Nobel Laureate Joshua Lederberg,
The Scientist is presented in a smart, sophisticated and stylish way and promoted to a global audience.
This editorial credibility provides a compelling backdrop for your message. And when combined with
The Scientist’s fresh, captivating and award-winning design, it serves to frame your advertising in an
extremely impactful way.
For more information on how you can harness The Scientist as an advertising platform for your
campaign, contact us today at adsales@the-scientist.com or 215.351.1660 ext 0

about us

evolving
First launched in 1986 as a newspaper for life science professionals, The Scientist has morphed from
a tabloid-format biweekly to a glossy monthly with a sophisticated, multimedia web site.
Today, we are taking bold steps, such as the new print and web versions launched in 2006 and 2007,
respectively, along with a full careers site and a custom publishing division catering to the pharma
and biotech market.
In 2006, we reinvented The Scientist as a stylish monthly magazine of analysis, interpretation, and
expert opinion. Our circulation continues to reflect the growing prestige of the magazine and the
target audience of our clients.
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Our upgraded online presence complements the magazine – in addition to daily news stories, we’re introducing a multitude of new features to inform, educate, and market to the life science community.
All of these changes are designed to supply our audience – your customers – with the information
they need, in the format they want.

Results Driven
Whatever your strategic aims, The Scientist is built to deliver the results you need. For branding
campaigns and product launches, The Scientist’s strategic distribution channels and high readthrough rates mean that your message will be seen by the people you want to reach.
If you need sales leads, The Scientist offers a proactive solution: Our online reader response service
pushes your advertisements to our print audience via e-mail. Our response rates have increased fivefold compared to product cards – resulting in more leads for our advertisers.

BPA Audited
The Scientist is audited by BPA international, the leading auditing firm for business-to-business publishers. The BPA audit report for The Scientist shows print circulation statistics, areas of specialty,
and geographic breakdown for our subscribers. For our most recent BPA statement contact your The
Scientist representative or visit www.bpaww.com.
For more information on how you can harness The Scientist as an advertising platform for your
campaign, contact us today at adsales@the-scientist.com or 215-351-1660 ext. 0.
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Print & online

Print and Online Advertising

Why advertise with the Scientist?
The Scientist occupies a unique niche in the world of life science magazines. We provide our readers with serious entertainment,
keeping them up-to-date with research advances, business, science in culture, technology developments and career advice. Scientists
look forward to reading The Scientist. In fact, anyone interested in the relevance and impact of science values our unique voice.

Hitting Your Target
For your branding and marketing efforts you want an audience that is both receptive
to your message and willing to act upon it. The readers of The Scientist are hungry for
cutting edge developments, new technologies and science breakthroughs.

The Scientist provides you:

» 130,000
over

Use The Scientist as an advertising platform to reach, target and interact with our
entire life sciences community, or a particular subgroup.

print readers a month*

» 178,000
over

Targeted, Integrated Campaign Options
Our customized packages allow for increased exposure, multiple touchpoints and a higher
visibility of your message to a wider audience with purchasing power.

unique online readers a month**

» 50,000
over

The Magazine in Print
The Scientist’s print audience is extensive: 59,000 highly-qualified subscribers. In addition to
general branding campaigns, our clients successfully promote scientific and laboratory equipment, reagents and kits, seminars and events, books and magazines, electronics and computer
equipment, career training and more.

opt-in daily e-newsletters recipients**

» 4.5 years
over

average length of subscription†

The-Scientist.com

» 74% of readers
over

For even greater coverage consider reaching our online community of over 500,000 registered
users. Target your message and reach our 184,000 loyal life science professionals who’ve opted-in
to receive our monthly content (eTOC) announcements, the 50,000 who’ve opted-in to receive
our daily e-newsletter and 121,000 who’ve requested to receive messages directly from you.

review advertising in The Scientist†

» 60% of readers
over

List Rentals

spend 30+ minutes with each issue†

Want to reach our readers one-on-one? The Scientist’s print and online community looks
forward to hearing directly from our advertisers. Let us customize an E-mail and/or direct mail
list that helps you hit your target.

» 80% of readers
over

hold PhDs and/or MDs**

» 78% of readers

We’ll Work with You

over

purchase, specify or recommend
the products or services used in a
research laboratory†

From branding to strategic planning, user surveys to result reporting, we’re here for
you throughout your entire campaign. To begin reaching the leading life sciences audience with a customized print and online campaign, contact your representative today.

* Based on publisher’s pass along rate of 2.2 readers per copy
** From publisher’s own data
† Based on publisher’s reader survey
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Print Breakdown and Demographics
With over 59,000 qualified print magazine subscribers, The Scientist makes a big impact in the life science community by targeting the key decision-makers: senior scientists and executives in academia and industry.

Geographic Breakdown
π
14.6% π
5.0% π
0.7% π

79.6%

U.S.

46,986

Europe & U.K.

8,634

Canada

2,971

Other

415

Print Circulation
Qualified Controlled in Print

46,691

Qualified Controlled Digital Edition

8,246

Paid Individual Subscribers

2,019

Complimentary Issues

2,050

Total Circulation:

59,006

Area of Work

Type of Institution
π Academic
38.6% π Commercial/
43.7%

Molecular Biology

20,995

23,535

Biochemistry

19,987

20,822

Cell Biology

17,380

Industrial

π Government
6.3% π Private Institution
4.2% π Hospital
7.1%

3,845
3,416
2,265

Highest Degree Held
π PhD
6.7% π MD

67.0%

π MD/PhD
19.8% π MS/BS
6.5%

29,281
2,934
2,862
8,657

Job Type/Function
44.9%

π

Senior Researcher
(Lab Director/Manager/
Principal Investigator)

18,964

33.2%

π

Researcher/Lab Scientist/PostDoc

14,046

15.5%

π

University Professional
(Teacher/Educator)

6,549

4.0%

π

Product/Project
Manager

2.4%

π

Technician/Assistant

1,692

Biotechnology

11,516

Genetics

10,139

Immunology

9,618

Microbiology

9,423

Pharmacology

9,320

Neuroscience

7,974

Chemistry

7,049

Drug Discovery

6,896

Clinical Research

6,571

Physiology

6,490

Genomics

6,429

Bioinformatics

5,971

Pathology

4,732

Cancer/Oncology

4,552

Biophysics

4,519

Toxicology

4,104

Other Fields

2,738

Proteomics

2,708

Plant Science

2,336

Sources for the above data: The Scientist’s BPA statement, Publisher’s own
data. All data based on information provided by individual subscribers.
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January 4

February 1

March 3

April 1

May 1

Miami Symposia - Regulatory RNA (2/2-6) - Miami, FL
PittCon (3/3-6) - New Orleans, LA
Society of Toxicology (3/16-20) - Seattle, WA
Biotechnica/Interphex (3/26-28) - Philadelphia, PA
FASEB - EB (4/5-9) - San Diego, CA
SBS (4/6-10) - St. Louis, MO
AACR (4/12-16) - San Diego, CA
ACRP (4/25-4/29) - Boston, MA
MipTec (5/5-8) - Basel, Switzerland
NIH Spring Meeting - Bethesda, MD
ASM (6/1-5) - Boston, MA
ISSCR (6/12-14) - Philadelphia, PA
ENDO (6/15-18) - San Francisco, CA
BIO (6/17-20) - San Diego, CA
International Congress of Genetics (7/12-17) - Berlin, Germany
ESOF (7/18-22) - Barcelona, Spain

DDT&D - Boston, MA

ELSO (8/30-9/2) - Dresden, Germany

NIH Research Fest - Bethesda, MD

ASHG (11/11-15) - Philadelphia, PA
Society for Neuroscience (11/15-19) - Washington, DC

ASCB (12/13-17) - San Francisco, CA

Genetic Regulation
RNAi
Personal/Retirement Finance
Science in the Developing World
Mass Spectrometry
Best Places To Work: Postdocs 2008
Cancer Research
PCR Methods
Grant Writing
Structural Biology
Proteomics
Careers in Biotech
Stem Cells
Cell Culture
Best Places To Work: Industry 2008
Biotech in Europe
Immunofluorescence
Management Skills
Drug Discovery
High Throughput Assays
Job Hunting Online
Politics & Science
SNP Genotyping
Teaching Science
Biomarkers
Mircoarrays
Hot Career Trends
Neuroscience
Imaging
Best Places To Work: Academia 2008
Cell Cycle
Top 10 Launches of 2008
Mentoring

February

March

April

May

June

July*

August

September

October

November

December

Issue 3

Issue 4

Issue 5

Issue 6

Issue 7

Issue 8

Issue 9

Issue 10

Issue 11

Issue 12

Ad Traffic Controller
ads@the-scientist.com
215.351.1660 ext 3034

Recruitment and Event Sales
careers@the-scientist.com
215.351.1660 ext 3019

Find The Scientist at all 2008 events presented by:
Keystone Symposia (www.keystonesymposia.org)
Cambridge Healthtech (www.healthtech.com)

November 7

October 7

September 5

August 6

July 7

June 6

May 6

April 7

March 7

February 6

January 9

December 7

Material Due Date**

Download our 2008 Media Kit:
www.the-scientist.com/mediakit/

November 3

October 1

September 1

August 1

July 1

June 2

*The Message Impact Study conducted by Readex Research helps measure the effectiveness of your advertisement. Ads in the July issue will be included in this study at no extra charge.
**Ad closed dates are for Print Sales. Recruitment and Event close and material due dates are 9 calendar days later.

Print and Online Sales
adsales@the-scientist.com
215.351.1660 ext 0

Issue 2

December 3

Lab Automation (1/27-29) - Palm Springs,CA

January

Issue 1

Ad Close Date**

Event & Bonus Distribution

Editorial Topics Covered
Climate Change
Automation in the Lab
Balancing Family and Science

Month

Issue

the Scientist editorial calendar 2008

Print and Online Advertising

High-Impact Print Opportunities
Each month The Scientist is read by life science leaders worldwide and bonus copies are distributed at major industry conferences, meetings and tradeshows. Maximize your impact and exposure by taking advantage of eye-catching and effective advertising alternatives.

Cover Tip-Ons

Tip-Ins and Inserts

Announce yourself, your product or service. Catapult your
message into the hands of our readers by having your marketing
material affixed to the cover of our monthly publication.

Present your message alongside the award-winning content of
The Scientist. Incorporate your marketing material into our magazine either by affixing a tip-in with glue or binding in an insert.

A Cover Tip-On is an extremely
effective, results driven,
marketing platform.

Specifications:
Tip-ins are affixed by glue.
Max height: 10- 1⁄4 in / 260 mm
Max width: 8 in / 203 mm

Specifications:
Cover Tip-Ons are affixed by glue.
Max height: 8 in / 203 mm
Max width: 6 in / 152 mm

Inserts are bound into the magazine at limited
locations. Insert weight limit may apply.
Max live area height: 8- 3⁄8 in / 213 mm
Max live area width: 10- 1⁄2 in / 267 mm
Trim area: 1⁄8 in / 3 mm required on all sides

Polybagged Outserts

Belly Bands

Deliver your message in style by polybagging your marketing
material with our magazine. Use this platform to distribute a
booklet or mini-magazine, a poster or a promotional marketing
offer or piece to our audience.

Wrap The Scientist in your message. Sealing our content with
your marketing message is a sure-fire way to drive results.

Specifications:
Outsert weight limit may apply.
Max height: 8- 1⁄2 in / 218 mm
Max width: 10- 1⁄2 in / 267 mm

Specifications:
Max height: 6 in / 152 mm
Max width: variable –
based on issue thickness
» front & back: 8- 1⁄2 in / 216 mm (each)
» sides: 1⁄8 in / 3 mm to
1
⁄4 in / 6 mm (each)

(back)

(front)

Lead Generation
Need more leads? The Scientist offers an online lead generation program that drives great results. As a service to our print advertisers, we provide our readers with another opportunity to interact with your advertising message and directly request additional
information from you.
To find out how you can generate great leads with The Scientist contact your sales representative today.
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Guide Advertisements
As a cost effective platform for introducing your new or updated product, The Scientist’s Guide Advertisements allow you to reach
thousands of life science professionals without straining your company’s resources.

Submission Specifications
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“Over the past 10 years,

« FlexiTube siRNA from QIAGEN

Digital: We prefer
TIFF, EPS, JPEG or PDF files.
oligonucleotide manufacturing
Any digital images
must
have an original resolucapacity
has increased
price
per should
base
tion of at least>10-fold,
266 dpi.
Files
be sent via
has decreased >10-fold,
E-mail or CD. and
Askoverall
for details.
(Please
remember
quality
has improved.”
text must be sent
as text, not as an image).
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High throughput genotyping from
Taconic

BeadScan from Illumina

«

«

driven by the need
high throughput and
Our Ad Trafffic Controller can be reached at 215.351.1660
extfor 3034.
low cost while maintaining the highest pos-

performed for many different reasons, the common thread is to make a sure
DNA. The tools and services below aim to provide you with the information

sible accuracy. Oligonucleotides are a critical
component of all genotyping methods; over
the past 10 years, oligonucleotide manufacturing capacity has increased >10-fold,
price per base has decreased >10-fold,
and overall quality has improved.” More
information: www.idtdna.com
Customers who have upgraded to
Illumina’s new BeadStudio 3.0 Data Analysis Software for analyzing genotyping, gene
expression, and copy number variation (CNV)
analyses, can now take full advantage of additional statistical and advanced algorithms
afforded by Connect. Connect, is a bioinformatics software partnership program established to advance data integration and analysis. This program offers Illumina customers
seamless access to third-party bioinformatics providers of advanced data analysis applications for processing Illumina array data.
More information: www.illumina.com«
FlexiTube siRNA, from QIAGEN, enhances
the flexibility of RNAi solutions by providing a cost-effective option for analysis of
What’s the Difference?
small numbers of human
mouse
genes.
Tools andor
services
to help you differentiate
FlexiTube siRNAs are provided in economical 1-nmol amounts. At the GeneGlobe
Web portal, QIAGEN recommends a genespecific solution of 4 siRNAs for each target
gene. These FlexiTube GeneSolutions enable
researchers to follow published guidelines
which recommend multiple siRNAs for each
target to ensure accurate results. As with
FlexiPlate siRNA, which provides cost-effective RNAi screening solutions, FlexiTube
siRNA is designed using QIAGEN’s innovative HP OnGuard siRNA Design, which

delivers potent and specific siRNA. siRNAs
are designed using neural network technology based on a large set of data from siRNA
experiments. siRNA design is then checked
for homology to all other sequences of the
genome using an up-to-date, non-redundant
sequence database and a proprietary homology analysis tool. Design features include
3’ UTR/seed region analysis, SNP avoidance, and interferon motif avoidance. More
information: www.qiagen.com
The EG Human Comprehensive BAC
Array Version 2.0, from Empire Genomics,
provides a high resolution platform for CGHbased analysis of the entire human genome.
Some of the most attractive features include
19,000 RPCI-11 BAC (Bacterial Artificial
Chromosome) clones in duplicate, neartiling resolution through the entire genome,
ability to identify over 100 specific congenital
syndromes, and over 3,000 BACs associated with cancer, telomeres and common
breakpoints. Results are available within 24
hours using standard hybridization procedures including scanners and analysis, and it
provides greater signal than oligonucleotide
array. This human BAC array is great for
quick determination of amplifications, deletions and abnormalities in the genome. The
0.5mb resolution allows for copy number
determinations observed most frequently in
cancer as well as syndromes associated with
aneuploidy (Down Syndrome, Turners syndrome, Trisomy 13, Trisomy 18, etc.). More
information: www.empiregenomics.com
The READIT SNP Genotyping System,
from Promega, is an accurate, versatile and
flexible method for detection of sequence
variation/genotype in moderate and high-

throughput formats. Validation studies
have shown that the READIT System has
a genotyping accuracy of 99.9%. The
READIT System allows interrogation of PCR
products to determine the presence of a
known sequence. The system can be used
to detect SNPs, estimate allelic frequency,
detect chromosomal translocations and
perform allele correlation studies. Interrogation probes can be custom designed using
web-based probe design software. Customers can synthesize the unmodified PCRgrade probes or purchase them from the
oligo supplier of their choice. The assay
can be performed in a manual 96-well
plate format or an automated 96- or 384well plate format. More information:
www.promega.com Q

Spotlight on Exciting New Products

Mix, and TaqMan Genotyping Master Mix
reagent kits. TaqMan assays for microRNA
(miRNA) analysis are the first of their kind
to be configured in an array format. The
TaqMan Array Human MicroRNA Panel is a
molecular tool that can help researchers in
pharmaceutical companies and academic
institutions to more rapidly and efficiently
search for miRNA biomarkers associated
with disease and accelerate research related
to how microRNAs impact biological processes. Using gold-standard TaqMan assay
chemistry for quantitative gene expression,
the miRNA TaqMan arrays offer researchers
the accuracy, sensitivity, and reproducibility
of real-time PCR using TaqMan assays. The
TaqMan Gene Expression Master Mix and
TaqMan Genotyping Master Mix reagents
have been formulated to provide researchers high-quality data, resulting in a better
picture of how nucleic acids (DNA, RNA)
impact important biological processes. By
matching the right master mix reagent with
the kind of application for which the reagent
was designed, researchers can boost the
performance of either single nucleotide
polymorphism (SNP) genotyping or quantitative real-time PCR applications, compared
with how these kinds of assays perform
with other master mix chemistries. More
information: www.appliedbiosystems.com
Charles River offers genetic testing ser-

vices with background strain characterization of outbred rodent and zebrafish strains
in addition to inbred characterization services. Microsatellite-based characterization
panels scan the genome at 15 cM intervals
and are highly polymorphic between individuals in an outbred population. Each marker is
scored by allele, and the overall results can
be used for a number of different analyses
including determination of allele frequencies,
heterozygosity, and likelihood of relatedness.
This service is also useful for comparing
populations of the same outbred strain that
have been maintained separately or determining if an outbred population has become
more inbred. In addition to background strain
characterization, they offer speed congenics, fine mapping, SNP analysis, PCR, and
QPCR for mice, rats, and zebrafish. More
information: www.criver.com
Integrated DNA Technologies (IDT) offers
single and dual-labeled fluorescent DNA
probes. IDT’s Express DLP service delivers
dual-labeled probes in just two working days.
IDT incorporates locked nucleic acid (LNA)
into dual-labeled LNA probes. Since they
are shorter than standard DNA dual-labeled
probes (DLP), LNA DLPs have better quenching and a higher signal-to-noise ratio. These
probes improve the ability to distinguish
mutations or single nucleotide polymorphisms (SNPs). “The SNP Genotyping field is

Get increased exposure for your new product - something introduced within the last year - free of charge! The Scientist, in partnership with Kenyon Hoag Associates, produces the Product Spotlight section as an efficient way for advertisers to promote recently
launched or updated products. As space is limited, inclusion is offered on a first come first serve basis.

Submission Specifications:

Special Advertising Section

FlexiTube siRNA from QIAGEN

«

PRODUCT SPOTLIGHT

High throughput genotyping from
Taconic

Although genotyping procedures are performed for many different reasons, the common thread is to make a sure
distinction between two sources of DNA. The tools and services below aim to provide you with the information
you need to determine genotype.
Taconic announces high throughput genotyping for laboratory mice and rats designed
to reduce costs and turnaround time. Sample
submission and results reporting are accomplished efficiently via a secure online system
that provides guaranteed delivery of results
in 24 hours. The new genotyping service
employs an advanced, real-time PCR platform from ABI, and is almost entirely automated from extraction to real-time PCR.
Limited to lab animals like mice and rats,
viable specimens include tail tissue, ear
punches, embryos and toe nail clippings. The
sample collection kit that Taconic provides
contains a 96 well plate with cover, shipping
label, a card to record details for customer
use and a return shipping box. Upon receipt,
tissue samples are lysed within the 96 well
sample submission plate in order to avoid
contamination, and the DNA is extracted
and normalized. Normalized DNA is fed
into real time PCR machine using Tecan’s
state-of-the-art liquid handling robots, and
tested in duplicate. A house keeping gene is
tested along with each sample as a control.
Results are also checked twice before they
are reported to ensure accuracy. More
information: www.taconic.com
Applied Biosystems introduces new
products to enhance a range of PCR applications: the TaqMan Array Human MicroRNA
Panel, the TaqMan Gene Expression Master
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Mix, and TaqMan Genotyping Master Mix
reagent kits. TaqMan assays for microRNA
(miRNA) analysis are the first of their kind
to be configured in an array format. The
TaqMan Array Human MicroRNA Panel is a
molecular tool that can help researchers in
pharmaceutical companies and academic
institutions to more rapidly and efficiently
search for miRNA biomarkers associated
with disease and accelerate research related
to how microRNAs impact biological processes. Using gold-standard TaqMan assay
chemistry for quantitative gene expression,
the miRNA TaqMan arrays offer researchers
the accuracy, sensitivity, and reproducibility
of real-time PCR using TaqMan assays. The
TaqMan Gene Expression Master Mix and
TaqMan Genotyping Master Mix reagents
have been formulated to provide researchers high-quality data, resulting in a better
picture of how nucleic acids (DNA, RNA)
impact important biological processes. By
matching the right master mix reagent with
the kind of application for which the reagent
was designed, researchers can boost the
performance of either single nucleotide
polymorphism (SNP) genotyping or quantitative real-time PCR applications, compared
with how these kinds of assays perform
with other master mix chemistries. More
information: www.appliedbiosystems.com
Charles River offers genetic testing ser-

vices with background strain characterization of outbred rodent and zebrafish strains
in addition to inbred characterization services. Microsatellite-based characterization
panels scan the genome at 15 cM intervals
and are highly polymorphic between individuals in an outbred population. Each marker is
scored by allele, and the overall results can
be used for a number of different analyses
including determination of allele frequencies,
heterozygosity, and likelihood of relatedness.
This service is also useful for comparing
populations of the same outbred strain that
have been maintained separately or determining if an outbred population has become
more inbred. In addition to background strain
characterization, they offer speed congenics, fine mapping, SNP analysis, PCR, and
QPCR for mice, rats, and zebrafish. More
information: www.criver.com
Integrated DNA Technologies (IDT) offers
single and dual-labeled fluorescent DNA
probes. IDT’s Express DLP service delivers
dual-labeled probes in just two working days.
IDT incorporates locked nucleic acid (LNA)
into dual-labeled LNA probes. Since they
are shorter than standard DNA dual-labeled
probes (DLP), LNA DLPs have better quenching and a higher signal-to-noise ratio. These
probes improve the ability to distinguish
mutations or single nucleotide polymorphisms (SNPs). “The SNP Genotyping field is
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BeadScan from Illumina

driven by the need for high throughput and
low cost while maintaining the highest possible accuracy. Oligonucleotides are a critical
component of all genotyping methods; over
the past 10 years, oligonucleotide manufacturing capacity has increased >10-fold,
price per base has decreased >10-fold,
and overall quality has improved.” More
information: www.idtdna.com
Customers who have upgraded to
Illumina’s new BeadStudio 3.0 Data Analysis Software for analyzing genotyping, gene
expression, and copy number variation (CNV)
analyses, can now take full advantage of additional statistical and advanced algorithms
afforded by Connect. Connect, is a bioinformatics software partnership program established to advance data integration and analysis. This program offers Illumina customers
seamless access to third-party bioinformatics providers of advanced data analysis applications for processing Illumina array data.
More information: www.illumina.com
FlexiTube siRNA, from QIAGEN, enhances
the flexibility of RNAi solutions by providing a cost-effective option for analysis of
small numbers of human or mouse genes.
FlexiTube siRNAs are provided in economical 1-nmol amounts. At the GeneGlobe
Web portal, QIAGEN recommends a genespecific solution of 4 siRNAs for each target
gene. These FlexiTube GeneSolutions enable
researchers to follow published guidelines
which recommend multiple siRNAs for each
target to ensure accurate results. As with
FlexiPlate siRNA, which provides cost-effective RNAi screening solutions, FlexiTube
siRNA is designed using QIAGEN’s innovative HP OnGuard siRNA Design, which

delivers potent and specific siRNA. siRNAs
are designed using neural network technology based on a large set of data from siRNA
experiments. siRNA design is then checked
for homology to all other sequences of the
genome using an up-to-date, non-redundant
sequence database and a proprietary homology analysis tool. Design features include
3’ UTR/seed region analysis, SNP avoidance, and interferon motif avoidance. More
information: www.qiagen.com
The EG Human Comprehensive BAC
Array Version 2.0, from Empire Genomics,
provides a high resolution platform for CGHbased analysis of the entire human genome.
Some of the most attractive features include
19,000 RPCI-11 BAC (Bacterial Artificial
Chromosome) clones in duplicate, neartiling resolution through the entire genome,
ability to identify over 100 specific congenital
syndromes, and over 3,000 BACs associated with cancer, telomeres and common
breakpoints. Results are available within 24
hours using standard hybridization procedures including scanners and analysis, and it
provides greater signal than oligonucleotide
array. This human BAC array is great for
quick determination of amplifications, deletions and abnormalities in the genome. The
0.5mb resolution allows for copy number
determinations observed most frequently in
cancer as well as syndromes associated with
aneuploidy (Down Syndrome, Turners syndrome, Trisomy 13, Trisomy 18, etc.). More
information: www.empiregenomics.com
The READIT SNP Genotyping System,
from Promega, is an accurate, versatile and
flexible method for detection of sequence
variation/genotype in moderate and high-

Companies Mentioned in this Product Spotlight:
Applied Biosystems – www.appliedbiosystems.com
Charles River – www.criver.com
Empire Genomics – www.empiregenomics.com
IDT
– www.idtdna.com
“Over the past
10 years,
oligonucleotide manufacturing
capacity has Illumina
increased
– www.illumina.com
>10-fold, price per base
has decreased
>10-fold,
Promega
– www.promega.com
and overall quality
has improved.”
QIAGEN – www.qiagen.com
— Dr. Mark Behlke,
VP
Molecular Genetics, – www.taconic.com
Taconic
Integrated DNA Technologies

throughput formats. Validation studies
have shown that the READIT System has
a genotyping accuracy of 99.9%. The
READIT System allows interrogation of PCR
products to determine the presence of a
known sequence. The system can be used
to detect SNPs, estimate allelic frequency,
detect chromosomal translocations and
perform allele correlation studies. Interrogation probes can be custom designed using
web-based probe design software. Customers can synthesize the unmodified PCRgrade probes or purchase them from the
oligo supplier of their choice. The assay
can be performed in a manual 96-well
plate format or an automated 96- or 384well plate format. More information:
www.promega.com Q

PRODUCT SPOTLIGHT

A new product or technology should be submitted by
the 20th of the month for an upcoming issue. As long
as space permits, it’s relevant and timely, we’ll include
it.* Please send 150 to 250 words, a quote from a
customer or executive in the organization and a print
quality image. The quote and image are optional, but
the text is essential.

Special Advertising Section

«

rence?

differentiate

— Dr. Mark Behlke,
VP Molecular Genetics,
Integrated DNA Technologies

PRODUCT SPOTLIGHT

Send materials to ads@the-scientist.com, or by mail to Guide Advertisements,
The Scientist, 400 Market Street, Suite 1250, Philadelphia, PA 19106-2501.

Companies Mentioned in this Product Spotlight:
Applied Biosystems – www.appliedbiosystems.com
Charles River – www.criver.com
Empire Genomics – www.empiregenomics.com
IDT – www.idtdna.com
Illumina – www.illumina.com
Promega – www.promega.com
QIAGEN – www.qiagen.com
Taconic – www.taconic.com

These pages were compiled and written by
Kenyon Hoag Associates. The contents have not
been reviewed by the editorial staff of The
Scientist. Submit press releases for consideration to:
spotlight@the-scientist.com

These pages were compiled and written by
Kenyon Hoag Associates. The contents have not
been reviewed by the editorial staff of The
Scientist. Submit press releases for consideration to:
spotlight@the-scientist.com
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* This information will be printed in a special advertising section separate from our editorial. Your submission may be edited for space.
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Print and Online Advertising

Print Advertising Rates ($)
(Effective January 1, 2008)
Advertising Rates (USD $) (4-color)
1x

3x

6x

12x

24x

Full Page

$8,920

$8,475

$7,965

$7,410

$6,815

⁄3 Page

$7,135

$6,780

$6,375

$5,925

$5,450

2
1

⁄2 Page

$5,355

$5,085

$4,780

$4,445

$4,090

1

⁄3 Page

$4,285

$4,070

$3,825

$3,555

$3,270

1

⁄4 Page

$3,210

$3,050

$2,870

$2,670

$2,455

Spread

$14,950

$14,205

$13,350

$12,415

$11,425

Cover Rates (USD $) (4-color)
Cover 2

1x

3x

6x

12x

$9,810

$9,320

$8,535

$8,125

Cover 3

$9,725

$9,235

$8,460

$8,050

Cover 4

$9,945

$9,445

$8,650

$8,230

Guide Advertisement Rates (USD $) (4-color)
1x

3x

6x

12x

Page 1

$9,800

$9,310

$8,525

$8,110

Opposite TOC

$9,945

$9,450

$8,650

$8,230

TOC 3&4

$9,800

$9,310

$8,525

$8,110

Premium Position Rates (USD $) (4-color)
Guide ads



1x

3x

6x

12x

$995

$895

$795

$695
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Print Advertising Specifications
A print advertisement in The Scientist is one of the most effective ways of getting your message in front of our proactive and highly qualified audience. Print advertisements are available in sizes ranging from gateway folds to spreads and full pages to ¼ page placements.

Full Page Advertisements
Material Submission Details

Full Page

Full Page

Full Page

Trim Area
8-1⁄2 in x 10-1⁄2 in
216 mm x 267 mm

Bleed Size
8-3⁄4 in x 10-3⁄4 in
222 mm x 273 mm

Live Area
8 in x 10 in
203 mm x 254 mm

Spread
Bleed Size
17-1⁄4 in x 10-3⁄4 in
438 mm x 273 mm

Trim Area
17 in x 10-1⁄2 in
432 mm x 267 mm

Gutter Allowance
1-1⁄3 in gutter required in center of spread.
Avoid having text in this area.

Fractional Advertisements

2

⁄3 Page Vertical

Bleed Size
5-1⁄2 in x 10-3⁄4 in
140 mm x 273 mm
Non-Bleed Size
4-11⁄16 in x 9-1⁄16 in
119 mm x 230 mm

1

⁄2 Page Horizontal

Bleed Size
8-3⁄4 in x 5-1⁄3 in
222 mm x 135 mm
Non-Bleed Size
7-1⁄8 in x 4-7⁄16 in
181 mm x 113 mm

1

⁄2 Page Vertical

Bleed Size
4-1⁄4 in x 10-3⁄4 in
108 mm x 273 mm
Non-Bleed Size
3-7⁄16 in x 9-1⁄16 in
87 mm x 230 mm

1

⁄3 Page Vertical

Bleed Size
3 in x 10-3⁄4 in
76 mm x 273 mm
Non-Bleed Size
2-1⁄4 in x 9-1⁄16 in
57 mm x 230 mm
1

⁄4 Page

Bleed Size
4-3⁄16 in x 5-1⁄3 in
106 mm x 135 mm
Non-Bleed Size
3-3⁄8 in x 4-1⁄2 in
86 mm x 114 mm

All print advertisements for The Scientist
must be delivered by the material submission deadline for the relevant issue. The
procedure outlined below is designed to
ensure the quick, accurate and simple delivery and production of your advertisements.
• Live area on all bleed ads should be at
least 1⁄4 in (6 mm) from the trim edge.
• PostScript (PS) and PDF files must be
prepared at 2400 or 2540 dpi (press
optimized)
• Spread advertisements should be prepared and submitted as one file.
• Crop marks, if included, should be set at
an offset of 12 points
• All fonts and images should be embedded
in your output file.
• Images submitted in RGB color will be
converted to CMYK. There is not a CMYK
equivalent for many RGB colors. Matches
will be as close as possible but may be
imperfect.
• For best print quality, digital images used
in the file should have a resolution of 300
dpi or greater.
• Any images placed in a document at sizes
larger than 100% will have their resolution reduced by the same percentage.
We cannot guarantee printed quality or
acceptability of materials that do not
comply with these specifications. For color
advertisements, a match proof printout is
required to guarantee color accuracy.

Contact our Ad Traffic Controller at ads@the-scientist.com or
215.351.1660 ext 3034 for FTP
information.
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Media Kit 2008  The Scientist



Print and Online Advertising

Our Online reach
The-Scientist.com provides a powerful vehicle for your marketing message. Our online
community includes over 500,000 registered users and 178,000 unique monthly visitors. In total we serve more than 496,000 pageviews per month.
In addition to our registered users and online subscribers, The-Scientist.com has one of
the most extensive opt-in networks in the industry. We serve 121,000 third-party direct Emails, 50,000 Daily News E-mails and 184,000 Monthly Content Alert (eTOCs) notices.

Many of these users come from over
400 prestigious research centers worldwide: centers of excellence such as
Novartis Pharmaceuticals, Genentech,
MIT, Amgen, Harvard and The National
Academy of Sciences.

Geographic Breakdown

Website Readership Statistics
Average Unique Monthly Visitors

178,000

Average Monthly Page Views

496,000

54.79%
21.10%
11.02%

Online Opt-in Reach

6.79%

Total No. of eTOC Recipients

184,000

3.52%

Total No. of 3rd Party E-mail Recipients

121,000

2.79%

Total No. of Daily E-mail Recipients

50,000

π
π
π
π
π
π

U.S.

π
π
π
π
π

Academic

Europe & U.K.
Asia/Pacific Rim
Canada
Middle East/Africa
South America & Caribbean

Type of Institution
Target by Job Type/Function

51.64%

President/CEO/Director
Research Director/Institute Head

19.94%

Senior Researcher

11.39%

(Lab Director/Manager/Principal Investigator)

10.00%

Researcher/Lab Scientist

7.03%

Postdoctoral Researcher

Commercial/Industrial
Government
Private Institution
Hospital

University Professional
(Teacher/Educator)

Product/Project Manager

Examples of Geography

Technician/Assistant
Medical Professional
Student
(Graduate, Undergraduate or Medical)

Europe

Asia/Pacific

Middle East/Africa

South America

Belgium

Austria

Israel

Argentina

Denmark

China

South Africa

Brazil

Finland

India

France

Japan

Germany

Malaysia

Italy

New Zealand

Netherlands

Singapore

Spain

Taiwan

Sweden
Switzerland
Sources for the above data: Publisher’s own data. All data based on
information provided by individual opt-in registrants.
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Mexico

Our Online Community
Your customers are turning more and more to the web for product information. Let us custom design a targeted comprehensive multimedia
advertising package that showcases your company and products to the life
sciences community.

Examples of Technique Used
Antibody preparation
Antibody Reagents
Biochemicals/ Reagents

The-Scientist.com’s online reach is complemented by the detailed profiles
of our registered users and subscribers. This allows us to deliver precisely
targeted messages that will provide you with the best possible results for
your campaign.

Books/Journals/Information Svcs
Carbohydrate/ Glycoprotein Methods
Cell Adhesion/ Motility
Cell Culture/ Tissue Culture

The depth of our online community enables us to apply precise demographic
segmentation to all of our web advertising products, allowing you to target by
geographic location, job titles, technique used and more.

Cell Cycle
Cell Death
Cell Signaling

For more information about selection demographics or our online audience,
contact your representative at adsales@the-scientist.com today.

Chromatography/HPLC
Computer Hardware/Software
Cytogenetics
DNA Protein Interaction

Examples of Area of Work

DNA Technology

Biochemistry

Drug Discovery

Bioinformatics

Electrophoresis

Biophysics

Fluorescence/Luminescence

Biotechnology

Gel Imaging

Cancer/Oncology

General Laboratory Equipment

Cell Biology

Genetic Analysis

Chemistry

High Throughput Screening

Clinical Research

Histology Techniques
Immunofluorescence/ Immunocytochemistry
Laboratory Disposables
Mass Spectroscopy
Microarrays
Microbiological Methods
Microscopy
Oligonucleotides
PCR Methods
Protein Analysis/Extraction
Proteomics
Radiochemicals / Radiography
RNA Technology
Separation Techniques

Drug Discovery
Genetics
Genomics
Immunology
Microbiology
Neuroscience
Pathology
Pharmacology
Physiology
Plant Science
Proteomics
Stem Cell
Toxicology

Stem Cells
Transgenics
X-ray Crystallography

Print and online sales | adsales@the-scientist.com | 215.351.1660 ext 0
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Print and Online Advertising

Endless Possibilities: Get Creative Online
At The-Scientist.com we can customize and implement an online campaign of any scale and budget. We offer hundreds of
thousands of visitors each month, cutting-edge tools for delivering your message, unique placements and superior service. Our
online programs can be custom built and targeted to help you achieve your goals.

Multimedia Opportunities

Podcasts

The-Scientist.com has a variety of technologies, positions and
sponsorships designed to deliver your message as efficiently
as possible.

Sponsorships of our weekly Podcasts include a tile image, a link to your
website and a short audible message integrated into the presentation.
You provide the text, we do the rest. Podcast sponsorships are available
on a weekly or monthly basis.

Custom Multimedia Solutions

» Exclusive sponsor: $1,250 per weekly episode
» $3,995 for a monthly sponsorship of episodes
» Individual ads: $500 per weekly episode

Use the distribution network of The-Scientist.com to host your
multimedia marketing material. Let us deliver your Podcasts,
Videos, Slideshows, Product Demonstrations and Webinars to
our community of life science professionals.

Gateways
Gateways are a true collaboration between The Scientist
and the sponsor. Partner with us to develop a topic-specific
gateway as a valuable resource to our readers, your customers. The Scientist will contribute news, analysis, research and
business information while the sponsor contributes product
specifications, press releases and practical guides.
The ultimate goal is to provide our online community with information and resources regarding a specific life science topic while
associating your name with the topic and generating a steady
source of leads for your product or service.

Blogs
Our blogs attract tremendous amounts of traffic with up-to-the-minute
coverage of topics ranging from research breakthroughs to careers,
conference reviews to scientific commentary. Sponsor an existing blog
or launch your own blog, hosted on The-Scientist.com.
» For pricing, see “Sponsored Banner Wrap.”

Slideshows
Combine a series of still images with voiceover audio narrative to
create a powerful, interactive advertising piece that is an ideal medium
for step-by-step demonstrations or other promotions that would
benefit from the impact of an audiovisual presentation.
» $3,000 for 60 Days. Production assistance is available, if needed,
for an additional fee.

Videos
Video is one of the most powerful tools available for communicating product information. Use The-Scientist.com’s video capabilities
to promote new product lines, conduct demonstrations, brand your
images and more.
» $5,000 for 60 Days. Production assistance is available, if needed,
for an additional fee.
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Traditional Online Advertising
Leverage The Scientist brand by having your marketing messages appear next to our award-winning content. Banner and skyscraper advertisements provide instant marketing impact for your company by allowing interested viewers to link directly from
advertisement to your website.

Banners:

E-mail Advertising Options

Deliver cost-effective, high-impact coverage
for all your products and services. Perfect
for branding, promotion, or new product
announcement.

For your next campaign, drive your message directly to thousands of life science professionals. Use our opt-in lists to target the audience best suited for your message. Select
recipients by area of work, job title, type of institution, geography, technique used and
more. Sponsorship opportunities include:

Daily News E-mail Sponsor
Sponsor a banner wrap of our Daily News E-mail. Reach over 50,000 life science professionals for five consecutive business days.
Exclusive sponsorship - $5,500/Week

Monthly Content Alert (eTOC) Sponsor
Dimensions:
Standard banner - 468 x 60 pixels; $25/CPM
Leaderboard banner - 728x90 pixels; $35/CPM
Skyscraper - 160 x 600 pixels; $35/CPM

Sponsor a banner wrap of our monthly electronic Table-of-Contents (eTOC) - distributed
each month to over 184,000 recipients. Target your message by area of work, geography,
job title, technique used and more.
Exclusive sponsorship or targeted send - $225/M

Sponsored Banner Wrap:

Direct Third Party E-mail

Control horizontal and vertical space with two
banners and a skyscraper. Highly visible, a
wrap ensure a sizable and targeted viewership
for your advertisements.

Deliver your custom designed text or HTML E-mail message to the audience of your
choice. Target our opt-in recipients by area of work, geography, job title, technique used
and more.
Targeted send - $395/M + $15/M Selection Fee

List Creation
Looking to build an opt-in E-mail list? Create your own dedicated list and have The Scientist help promote your eNewsletter! Allow registered users of The-Scientist.com to opt-in
to receive your custom messages.
Contact your sales representative for more details.

Standard Banners (468 x 60) and a Skyscraper (160 x 600); $45/CPM
Leaderboard Banners (728 x 90) and a Skyscraper (160 x 600); $55/CPM
Print and online sales | adsales@the-scientist.com | 215.351.1660 ext 0
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Print and Online Advertising

Online Advertising Specifications
Impression-Based Advertising Options

Slideshow Specifications

• Artwork and target URL’s are due one week prior to launch.
• Artwork should be provided in either GIF or JPG format.
• Flash is accepted.

Distribution ready slideshows should be provided in Flash format.
Slideshow Images
• Maximum slideshow image size is 640 x 480.
• Acceptable image formats include GIF, JPG and PNG.

Ad Type

Dimensions

Max File Size

Standard Banners

468 x 60

25K

Leaderboard Banners

728 x 90

30K

160 x 600

30K

Skyscrapers

Banner Wrap Specification
•C
 ontrol horizontal and vertical space on any page, set of pages or
targeted E-mail.
• Banner wrap package includes top and bottom banners and a
skyscraper advertisement. Banner and skyscraper dimensions
and file size limitations are outlined above.

E-mail Advertising Specifications
Sponsored E-mail (Daily News and eTOC)
• Sponsorship of The-Scientist.com’s Daily News E-mail and our
monthly eTOC include two standard banners and a skyscraper.
Direct E-mail
• Text or HTML E-mail material and target recipient selections are
due one week prior to launch of campaign.
• Do not include any executable code, JavaScript, ActiveX, etc.
• Please do not attach any images. The Scientist will not host
images. Point to image files on an external website.

Slideshow Audio
• Should be delivered as a 320 kb per second MP3 or WAV file.
• If the slideshow is a complete version, delivery is required 5 days
prior to the launch of campaign.
• If slideshow assembly is required, materials must be delivered 10
days prior to the launch of campaign.
* Voiceover and production assistance are available for an additional fee.

Video Specifications
• Videos should be delivered in WMV or QuickTime format.
• Delivery is required 14 days prior to launch of campaign.

Podcast Sponsorships Specifications
Podcast Image
• Tile (250 x 250) maximum file size is 25K.
• Artwork should be provided in either GIF or JPG format.
• Artwork and target URLs are due one week prior to launch.
Podcast Audio
• Title sponsorships are 15-20 seconds in length and appear at the
opening and closing of the Podcast.
• In program advertisements are 10-15 seconds length.
• Final script for voiceover recording is due to The Scientist 10 days
prior to broadcast.

Questions and Customer Service
For questions regarding the sending and receipt of your materials, please contact our Ad Traffic Coordinator at 215.351.1660 ext
3034 or via E-mail at ads@the-scientist.com.
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Terms of Business
• All advertising space reservation orders are due on the published advertising closing
date and may not be cancelled by the advertiser after that date.
• If copy instructions are not received by the copy deadline, The Scientist reserves the
right to repeat the copy last used. Late delivery of material after the submission deadline may, at The Scientist’s discretion, result in forfeiture of booked space at full cost.
• The Scientist cannot accept responsibility for changes in copy unless these are confirmed in writing and in time for the changes to be made. The Scientist reserves the
right to charge for any additional expense involved in such changes.
• The Scientist is not responsible for errors in advertising beyond the cost of the space
occupied by the error.
• Conditions applying to an order should be incorporated in the order. All orders
are subject to conditions of the rate card. Printed conditions on orders will not be
accepted as binding.
• Credit accounts are net and must be settled within 30 days of receipt of an invoice.
If accounts are not settled within 30 days, agency commissions will be automatically
reduced to 10%. If an account is overdue, The Scientist reserves the right to suspend
insertions. No agency commission is payable for an account 90 days past due.
• If an advertiser defaults under terms of an advertising contract, advertisers must
pay for all advertisements already run at the single insertion rate without discounts
(known as the short rate.)
• The Scientist will not be liable for any special, indirect, or consequential loss or
damage occasioned by the failure of any advertisement to appear for any cause whatever, nor does it accept liability for errors in any advertisement published, nor for its
failure to appear for any specific date.
• The Scientist reserves the right to destroy all materials that have been in its custody
for more than three months, provided that the advertiser or its agent has not given
written instructions to the contrary.
• The Scientist reserves the right to decline any advertisement for any reason.
• Any dispute under or related to this agreement and the placement of advertising
by customer shall be resolved by arbitration in Philadelphia, Pennsylvania, U.S., in
accordance with the rules of the American Arbitration Association. Judgments on
the award of the arbitrators may be rendered by any court of competent jurisdiction.
• To find out more about advertising with The Scientist, contact your sales representative or E-mail us at adsales@the-scientist.com

Print and online sales | adsales@the-scientist.com | 215.351.1660 ext 0
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Postal Rental Selection Checklist
Want to reach our readers one-on-one? The Scientist’s print community of over 59,000 qualified subscribers looks forward to
hearing directly from our advertisers. Let us customize a direct mail list that helps you hit your target. Target your message by
multiple demographics including area of work, job title, institution type, geographic region, highest degree held and more.

Segmentation and Rates

Highest Degree Held

Examples of Geography

US Subscribers (for non-advertisers)

$ 185/M

❑

PhD

❑

US Subscribers (for advertisers)

$ 170/M

❑

MD

❑

Canada

Intl Subscribers (for non-advertisers)

$ 225/M

❑

MD/PhD

❑

Europe

Intl Subscribers (for advertisers)

$ 210/M

❑

MS

❑

❑

BS

❑

Belgium

Segment Selections and Fees

United States of America

Austria

❑

Denmark

❑

Finland

❑

France

Hotline (1, 3 or 6 Month)

+ $15/M

Area of Work

Geographic (Country, State, SCF or Zip)

+ $15/M

❑

Biochemistry

Area of Work

+ $15/M

❑

Bioinformatics

❑

Germany

Job Title/Function

+ $15/M

❑

Biophysics

❑

Greece

Type of Institution

+ $15/M

❑

Biotechnology

❑

Italy

Highest Degree Held

+ $15/M

❑

Cancer/Oncology

❑

Netherlands

❑

Cell Biology

❑

Norway

❑

Chemistry

❑

Portugal

❑

Clinical Research

❑

Spain

Job Title/Function
❑

Senior Researcher (Lab Director/Manager/PI)

❑

Researcher/Lab Scientist/Postdoc

❑

Drug Discovery

❑

Sweden

❑

Product/Project Manager

❑

Genetics

❑

Switzerland

❑

University Professional (Teacher/Educator)

❑

Genomics

❑

United Kingdom

❑

Technician/Assistant

❑

Immunology

❑

Microbiology

❑

Australia

❑

Molecular Biology

❑

India

❑

Neuroscience

❑

Japan
Korea

Type of Institution
❑

Commercial/Industrial

❑

Asia/Pacific Rim

❑

Academic

❑

Pathology

❑

❑

Hospital

❑

Pharmacology

❑

Singapore

❑

Private

❑

Physiology

❑

Taiwan

❑

Plant Science

Middle East/Africa

❑

Proteomics

❑

Stem Cells

❑

Toxicology

❑

Government

❑

❑
❑

❑

Minimum order is 5,000. Mailer must comply with industry ethics on list use. Sample mailing pieces required for approval on all orders.

Israel

South America

❑

Brazil

❑

Mexico

Other:

E-mail Rental Selection Checklist
Want to reach our online opt-in readership? The Scientist’s online community of over 121,000 life science professionals looks
forward to hearing directly from our advertisers. Let us customize an E-mail list that helps you hit your target. Target your message
by multiple demographics including area of work, job title, institution type, geographic region, technique used and more.

Segmentation and Rates
Opt-in E-mail Addresses

Technique Used
$ 395/M

Job Title/Function

Antibody preparation

❑

President/CEO/Director

❑

Antibody Reagents

❑

Research Director/Institute Head

Segment Selections and Fees

❑

Biochemicals/ Reagents

❑

Senior Researcher (Lab Director/Manager/PI)

Geographic (Country or State)

+ $15/M

❑

Books/Journals/Information Svcs

❑

Researcher/Lab Scientist

Area of Work

+ $15/M

❑

Carbohydrate/ Glycoprotein Methods

❑

Postdoctoral Researcher

Job Title/Function

+ $15/M

❑

Cell Adhesion/ Motility

❑

University Professional (Teacher/Educator)

Type of Institution

+ $15/M

❑

Cell Culture/ Tissue Culture

❑

Product/Project Manager

Highest Degree Held

+ $15/M

❑

Cell Cycle

❑

Technician/Assistant

❑

Cell Death

❑

Medical/Clinical Professional

❑

Cell Signaling

❑

Student (Post-Grad, Grad, Undergrad or Medical)

Biochemistry

❑

Chromatography/HPLC

❑

Bioinformatics

❑

Computer Hardware/Software

Examples of Geography

❑

Biophysics

❑

Cytogenetics

❑

United States of America

Biotechnology

❑

DNA Technology

❑

Canada

❑

Cancer/Oncology

❑

DNA Protein Interaction

❑

❑

Cell Biology

❑

Drug Discovery

❑

Austria

❑

Netherlands

Chemistry

❑

Electrophoresis

❑

Belgium

❑

Norway

Clinical Research

❑

Fluorescence/Luminescence

❑

Denmark

❑

Portugal

❑

Drug Discovery

❑

Gel Imaging

❑

Finland

❑

Spain

❑

Genetics

❑

General Laboratory Equipment

❑

France

❑

Sweden

❑

Genomics

❑

Genetic Analysis

❑

Germany

❑

Switzerland

❑

Immunology

❑

High Throughput Screening

Greece

❑

United Kingdom

Microbiology

❑

Histology Techniques

❑

❑

Immunofluorescence/ Immunocytochemistry

Italy

Molecular Biology

❑

❑

❑
❑

Neuroscience

❑

Laboratory Disposables
Mass Spectroscopy

❑

Korea

Pathology

❑

Australia

❑

Microarrays

China

❑

New Zealand

Pharmacology

❑

❑

❑

❑

❑

Physiology

Microbiological Methods

Singapore

❑

❑

Hong Kong

❑

Taiwan

Plant Science

Microscopy

India

❑

❑

❑

Oligonucleotides

Japan

❑

Thailand

Proteomics

❑

❑

❑
❑

Stem Cells

❑

PCR Methods
Protein Analysis/Extraction

South Africa

Toxicology

❑

❑

❑

❑

Proteomics

❑

Radiochemicals / Radiography

❑

Mexico

Area of Work
❑

❑

❑
❑

Type of Institution

❑

Commercial/Industrial

❑

RNA Technology

❑

Academic

❑

Separation Techniques

❑

Hospital

❑

Stem Cells

❑

Private

❑

Transgenics

Government

❑

X-ray Crystallography

❑

❑

Minimum order is 5,000. Mailer must comply with industry ethics on list use. Sample mailing pieces required for approval on all orders.

❑

Europe

Asia/Pacific Rim

❑

❑

Middle East/Africa

❑
❑

❑

Israel

South America

❑

Argentina

❑

Brazil

Other:

2008
Recruitment

recruitment advertising

Why advertise with the Scientist?
The Scientist occupies a unique niche in the world of life science magazines. We provide our readers with serious entertainment,
keeping them up-to-date with research advances, business, science in culture, technology developments and career advice. Scientists
look forward to reading The Scientist. In fact, anyone interested in the relevance and impact of science values our unique voice.

Recruiting the Best Hires
The Scientist Careers offers a range of tools that help drive top-notch candidates in
your direction. Combine the benefits of traditional and new multimedia opportunities
to strengthen your brand, drive results and meet your recruiting needs. Let us help you
make the best possible hires!

The Scientist provides you:

» 130,000
over

print readers a month*

» 80% of readers

Targeted, Integrated Campaign Options

over

Our customized packages allow for increased exposure, multiple touchpoints and a higher visibility of your recruitment message.

old PhDs and/or MDs**

» 60% of readers

The Magazine in Print

over

The Scientist’s print audience is extensive: 59,000 highly-qualified subscribers. Through high
pass-along rates, our print magazine reaches over 130,000 readers per month. Our comprehensive recruitment section is the ideal vehicle for your high-profile positions or for branding your
organization as a market leader.

spend 30+ minutes with each issue †

» 27,000
over

Careers.The-Scientist.com

registered online jobseekers **

For even greater exposure, our online job postings attract more than 95,000 visitors per month.
With over 27,000 registered jobseekers and 17,750 new resumes and CVs in our secure database, The Scientist Careers funnels proactive jobseekers to your posting and allows you to
actively search for candidates.

» 95,000

Drive Traffic and Applications

» 18,500

over

online visitors a month**

over

Use The Scientist Careers’ online platform to extend your brand, post job listings, drive applications and locate the people you want to hire. Highlight your organizational strengths and philosophies and provide general or specific recruitment messaging.

jobseekers who’ve opted-in to receive
recruitment messages**

» 17,750
over

new resumes in our database**

» 48% of visitors
over

We’ll Work with You

have 5+ years experience in the bioscience workforce**

From branding to strategic hiring, we’re here for you throughout your entire campaign.
To begin increasing the exposure and visibility of your job listing to a wider audience
with a customized print and online campaign, contact your representative today.

* Based on publisher’s pass along rate of 2.2 readers per copy
** From publisher’s own data
† Based on publisher’s reader survey
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Online Demographics and rates
The Scientist Careers, careers.the-scientist.com, offers a variety of effective recruitment advertising and marketing tools.
Combine any of our posting packages and featured web extras for a solution that drives traffic to specific openings while raising
your overall branding.

Website Readership Statistics

Individual Job Postings (Active for 60 Days)

Average Monthly Visitors

95,000

Average Monthly Page Views

568,600

Jobseeker Statistics (since 2005)

Single Job Posting

$295

Posting Package: 10 Jobs

$2,250

Job Wrap/Sweep Packages (Segments Per Month)

Total No. of Registered Jobseekers

27,000

Segments

3 Months

1 Year

Total No. of Resumes in Database

17,750

200+ Jobs

$5,250

$17,500

Total No. of Opt-in E-mail Recipients

18,500

100 to 200 Jobs

$3,750

$12,000

25 to 100 Jobs

$3,000

$10,000

10 to 25 Jobs

$2,250

$7,500

5 to 10 Jobs

$1,500

$5,000

Geographic Breakdown
68.7%
10.8%
4.4%
13.1%
2.3%
0.9%

π
π
π
π
π
π

U.S
Europe & U.K.
Canada
Asia & Pacific Rim

Any posting pacakage above can be integrated with your ATS or HTML scrapping is
available. A programming fee will apply.

Resume Database Access

3 Months

1 Year

$2,000

$6,000

Single Database License

Middle East & Africa
South America

Online Employer Profile (for 1 Year)

$750

Featured Job Listings (Dedicated Slots)

Years of Experience
π 11+
20.8% π 6 to 10
27.8%

π 3 to 5
26.3% π 0 to 2
25.1%

Monthly Opportunities Newsletters

$200

Homepage Listing (for 30 days)

$200

Monthly Newsletter Banner Wrap

$1,250

Recruitment Packages
(Individual Job Postings and Resume Database Access)
5 Postings & Database Access for 3 Months

$2,950

20 Postings & Database Access for 1 Year

$9,500

Highest Degree Held
28.6%
17.1%
9.0%
23.2%
21.3%
0.8%

π
π
π
π
π
π

PhD
MD
MD/PhD

Targeted E-mail Advertising

$395/M

Deliver your text or HTML E-mails to the candidates of your choice. Target opt-in recipients by
geography, area of work and more

+ $15/M
Selection Fee

MS
BS

Impression Based Advertising

Other

Banner Type
Standard Banner

Sources for the above data: Publisher’s own data. All data based on information provided by
individual jobseekers or from resumes/CVs within our database.

Skyscraper

RECRUITMENT SALES| careers@the-scientist.com | 215.351.1660 ext 3019

Dimensions

Price

468 x 60

$25/CPM

160 x 600

$35/CPM

Media Kit 2008 The Scientist	



ELSO (8/30-9/2) - Dresden, Germany

NIH Research Fest - Bethesda, MD

ASHG (11/11-15) - Philadelphia, PA
Society for Neuroscience (11/15-19) - Washington, DC

ASCB (12/13-17) - San Francisco, CA

Politics & Science
SNP Genotyping
Teaching Science
Biomarkers
Mircoarrays
Hot Career Trends
Neuroscience
Imaging
Best Places To Work: Academia 2008
Cell Cycle
Top 10 Launches of 2008
Mentoring

September

October

November

December

Issue 10

Issue 11

Issue 12

Print and Online Sales
adsales@the-scientist.com
215.351.1660 ext 0

Ad Traffic Controller
ads@the-scientist.com
215.351.1660 ext 3034

Find The Scientist at all 2008 events presented by:
Keystone Symposia (www.keystonesymposia.org)
Cambridge Healthtech (www.healthtech.com)

Download our 2008 Media Kit:
www.the-scientist.com/mediakit/

November 10

October 10

September 10

August 11

July 10

June 10

*The Message Impact Study conducted by Readex Research helps measure the effectiveness of your advertisement. Ads in the July issue will be included in this study at no extra charge.
**Ad closed dates are for Recruitment and event sales. Display print close date is 9 calendar days before.

Recruitment and Event Sales
careers@the-scientist.com
215.351.1660 ext 3019

Issue 9

DDT&D - Boston, MA

Drug Discovery
High Throughput Assays
Job Hunting Online

August

Issue 8

International Congress of Genetics (7/12-17) - Berlin, Germany
ESOF (7/18-22) - Barcelona, Spain

Biotech in Europe
Immunofluorescence
Management Skills

July*

Issue 7

May 12

ISSCR (6/12-14) - Philadelphia, PA
ENDO (6/15-18) - San Francisco, CA
BIO (6/17-20) - San Diego, CA

Stem Cells
Cell Culture
Best Places To Work: Industry 2008

June

Issue 6

April 10

MipTec (5/5-8) - Basel, Switzerland
NIH Spring Meeting - Bethesda, MD
ASM (6/1-5) - Boston, MA

Structural Biology
Proteomics
Careers in Biotech

May

Issue 5

March 10

April

FASEB - EB (4/5-9) - San Diego, CA
SBS (4/6-10) - St. Louis, MO
AACR (4/12-16) - San Diego, CA
ACRP (4/25-4/29) - Boston, MA

Cancer Research
PCR Methods
Grant Writing

Issue 4

February 11

PittCon (3/3-6) - New Orleans, LA
Society of Toxicology (3/16-20) - Seattle, WA
Biotechnica/Interphex (3/26-28) - Philadelphia, PA

Science in the Developing World
Mass Spectrometry
Best Places To Work: Postdocs 2008

March

Issue 3

January 11

Miami Symposia - Regulatory RNA (2/2-6) - Miami, FL

February

Issue 2

December 10

Genetic Regulation
RNAi
Personal/Retirement Finance

January

Issue 1

Lab Automation (1/27-29) - Palm Springs,CA

Recruitment Ad Close Date**

Event & Bonus Distribution

Editorial Topics Covered

Month

Issue
Climate Change
Automation in the Lab
Balancing Family and Science

the Scientist editorial calendar 2008

recruitment advertising

Print Breakdown and Demographics
With over 59,000 qualified print magazine subscribers, The Scientist makes a big impact in the life science community by targeting the key decision-makers: senior scientists and executives in academia and industry.

Geographic Breakdown
π
14.6% π
5.0% π
0.7% π

79.6%

U.S.

46,986

Europe & U.K.

8,634

Canada

2,971

Other

415

Print Circulation
Qualified Controlled in Print
Qualified Controlled Digital Edition

8,246

Paid Individual Subscribers

2,019

Complimentary Issues

2,050

Total Circulation:

π Academic
38.6% π Commercial/
43.7%

Molecular Biology

20,995

23,535

Biochemistry

19,987

20,822

Cell Biology

17,380

Industrial

π Government
6.3% π Private Institution
4.2% π Hospital
7.1%

3,845
3,416
2,265

Highest Degree Held
π PhD
6.7% π MD

67.0%

π MD/PhD
19.8% π MS/BS
6.5%

29,281
2,934
2,862
8,657

Job Type/Function

The Scientist Media Kit 2008

59,006

Area of Work

Type of Institution



46,691

44.9%

π

Senior Researcher
(Lab Director/Manager/
Principal Investigator)

18,964

33.2%

π

Researcher/Lab Scientist/PostDoc

14,046

15.5%

π

University Professional
(Teacher/Educator)

6,549

4.0%

π

Product/Project
Manager

2.4%

π

Technician/Assistant

1,692

Biotechnology

11,516

Genetics

10,139

Immunology

9,618

Microbiology

9,423

Pharmacology

9,320

Neuroscience

7,974

Chemistry

7,049

Drug Discovery

6,896

Clinical Research

6,571

Physiology

6,490

Genomics

6,429

Bioinformatics

5,971

Pathology

4,732

Cancer/Oncology

4,552

Biophysics

4,519

Toxicology

4,104

Other Fields

2,738

Proteomics

2,708

Plant Science

2,336

Sources for the above data: The Scientist’s BPA statement, Publisher’s own
data. All data based on information provided by individual subscribers.
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Recruitment
Rates ($)
Effective January 1, 2008
A print advertisement in The Scientist is
one of the most effective ways of getting
your message in front of our proactive
and highly qualified audience.

Print Specifications
Print advertisements are available in sizes ranging from gateway folds to spreads
and full pages to 1⁄6 page placements.

Full Page Advertisements

Advertising Rates (USD $) (4-color)
1x

3x

6x

Full Page

$4,800

$4,560

$4,285

⁄3 Page

$3,840

$3,650

$3,430

1

⁄2 Page

$2,880

$2,735

$2,575

1

⁄3 Page

$2,305

$2,190

$2,060

1

⁄4 Page

$1,730

$1,640

$1,545

1

⁄6 Page

$1,040

$985

$925

Spread

$7,630

$7,250

$6,815

Line Ads

$185 per column inch

2

Full Page

Full Page

Full Page

Trim Area
8-1⁄2 in x 10-1⁄2 in
216 mm x 267 mm

Bleed Size
8-3⁄4 in x 10-3⁄4 in
222 mm x 273 mm

Live Area
8 in x 10 in
203 mm x 254 mm

Fractional Advertisements

Material Submission Details
All recruitment or event advertisements
for The Scientist must be delivered by the
advertising close deadline for the relevant
issue. The procedure outlined below is
designed to ensure the quick, accurate and
simple delivery and production.
• Live area on all bleed ads should be at
least 1⁄4 in (6 mm) from the trim edge.
• PostScript (PS) and PDF files must be
prepared at 2400 or 2540 dpi (press
optimized)
• Crop marks, if included, should be set at
an offset of 12 points
• All fonts and images should be embedded
in your output file.
• Images submitted in RGB color will be
converted to CMYK. There is not a CMYK
equivalent for many RGB colors. Matches
will be as close as possible but may be
imperfect.
• For best print quality, digital images used
in the file should have a resolution of 300
dpi or greater.

2

⁄3 Page Vertical

Bleed Size
5-1⁄2 in x 10-3⁄4 in
140 mm x 273 mm
Non-Bleed Size
4-11⁄16 in x 9-1⁄16 in
119 mm x 230 mm

1

⁄2 Page Horizontal

Bleed Size
8-3⁄4 in x 5-1⁄3 in
222 mm x 135 mm
Non-Bleed Size
7-1⁄8 in x 4-7⁄16 in
181 mm x 113 mm
1

1

⁄2 Page Vertical

Bleed Size
4-1⁄4 in x 10-3⁄4 in
108 mm x 273 mm
Non-Bleed Size
3-7⁄16 in x 9-1⁄16 in
87 mm x 230 mm

⁄4 Page

1

1

Bleed Size
4-3⁄16 in x 5-1⁄3 in
106 mm x 135 mm
Non-Bleed Size
3-3⁄8 in x 4-1⁄2 in
86 mm x 114 mm

⁄3 Page Vertical

Bleed Size
3 in x 10-3⁄4 in
76 mm x 273 mm
Non-Bleed Size
2-1⁄4 in x 9-1⁄16 in
57 mm x 230 mm
⁄6 Page

Non-Bleed Size
2-1⁄4 in x 4-1⁄2 in
57 mm x 114 mm

Contact our Recruitment and
Event Team at careers@the-scientist.com or 215.351.1660 ext
3019 for more information.

RECRUITMENT SALES| careers@the-scientist.com | 215.351.1660 ext 3019
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careers.the-scientist.com
careers@the-scientist.com
215.351.1660 ext 3019

tell your whole story

special
Supplements
Stand alone supplements are an important part of The Scientist’s publishing repertoire offering indepth coverage of a broad range of topics and an ideal platform for sponsoring organizations. Supplements are published in print and online 4-6 times a year and distributed to our entire circulation base,
client customer lists and at select international conferences.
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Supplements fall into three general categories:
Geographic Supplements explore specific cities or regions in which the life sciences play a
key role; recent examples include our acclaimed reports on the life sciences in New York City and
North Carolina.
Service-Driven Supplements focus on professional issues facing the life sciences; examples
include Diversity and Careers in the Pharmaceutical Industry.
Topical Supplements explore complex scientific subjects (such as Autoimmunity and Pain
– both recently published) that require the editorial space and in-depth coverage that only a substantial stand-alone report can provide.
For more information about Supplements from The Scientist, contact Anna Mira King at 215.351.1660
ext 3024, aking@the-scientist.com

custom solutions

Custom Publishing and
Integrated Media Solutions
Looking for a smart, sophisticated and stylish way to reach your global audience? Need a new
exposure platform to build your brand?
From conception, through editorial management, production, audience development and distribution,
The Scientist’s Custom Publishing Division offers unrivaled expertise in creating high-level media
products for your target demographic. Examples include internal or external magazines, investor
relations showcases, white papers, industry reports, tradeshow guides or conference exhibitions.
In addition to print products, we offer a range of multimedia platforms that include webzines, minisites, gateways, television and radio projects and a full array of creative media solutions to enhance
your relationship with your customers and tell your story to a wider audience.

The Pharma Frontier
Now celebrating its third anniversary, The Pharma Frontier
is an internal magazine developed and produced by The
Scientist for Johnson & Johnson’s pharmaceutical research
and development organizations. Each issue of The Pharma
Frontier is published in two languages and delivered to over
15,000 readers worldwide.

ThePharmaFrontier
ReseaRch • Development • InnovatIon

www.thephaRmafRontIeR.com

volume 3, Issue 1, 2007

goIng global
Emerging Markets Are Poised To Drive Growth

BIOTECH360 A Global Perspective on Biotechnology
In May 2007 The Scientist launched Biotech360, an engaging, narrative-driven publication and multimedia forum
dedicated to the economic, social and political implications
of advances in the life sciences and biotechnology.
Edgy, engaging, and offering a complete world view of
this constantly-evolving topic, Biotech360 is unlike any
other industry title. Display advertising, custom web channels, multimedia solutions, video content, and in-book custom publishing are all part of Biotech360’s unique media
opportunities.
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For more information on Custom Media or Biotech360,
contact Jeremy Abbate at 215.351.1660 ext 3040, jabbate
@the-scientist.com.
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