


# Issue Date Closing Date Topics Highlighted* Bonus Distribution*

1 January 1 December 1 Immunology/Vaccines
Robotics in the Lab
Grant Writing

Miami Winter Symposia - Miami, FL
Lab Automation - Palm Springs, CA

2 February 1 January 5 Structural Biology
Mass Spectrometry
New Facilities

PittCon - Chicago, IL

3 March 1 February 1 Systems Biology
Proteomics
Best Places to Work: Postdocs

DDT Europe - London, UK

4 April 1 March 1 Cancer Research
High Throughput Assays
Careers in Cancer Research

AACR - Los Angeles, CA
SBS - Montreal, Canada
NIH Spring Research Festival – Bethesda, MD

5 May 1 April 2 Microbiology
Antibody Design
Best Places to Work: Industry

FASEB - Washington, DC
BIO - Boston, MA
ASM - Toronto, Canada

6 June 1 May 1 Stem Cells
PCR Methods
Job Hunting on the Web

ENDO - Toronto, Canada
ISSCR - Cairus, Australia

7 July 1 June 1 Animal Models
RNAi
Mentoring

Life Sciences 2007 - Glasgow, UK

8 August 1 July 2 Drug Discovery
High Content Analysis
Employee Benefits

DDT&D - Boston, MA

9 September 1 August 1 AIDS
Nanotechnology
Salary Survey

ACS - San Francisco, CA
ELSO - Dresden, Germany

10 October 1 August 31 Genetic Analysis
SNP Genotyping
Hot Career Trends

NIH Fall Research Festival - Bethesda, MD
ASHG - San Diego, CA

11 November 1 October 1 Neuroscience
Imaging
Best Places to Work: Academia

SfN - San Diego, CA

12 December 1 November 1 Cell Signaling
Immunofluorescence
Careers in Biotech

ASCB - Washington, DC

*�Topics and events listed above are subject to change. For a comprehensive list of topics and events, ask your representative about our Monthly Preview Newsletter.

The Scientist Editorial Calendar

Need to Generate More Sales Leads?

A compact and targeted campaign includes:

• Three (3) Full Page 4c Print Ads

• Two (2) Targeted E-mails (10,000 addresses per send)

• 150,000 Banner Impressions

$30,000 

Print and Online Packages

Combining the targeting power of the Internet with the pass-along reach of 
print, an integrated package of print and online opportunities with The Scientist 
is the most effective way to get results.

Our customized integrated packages allow for the increased exposure and 
visibility of your message to a wider audience with additional purchasing 
power.

Contact your representative today to have a print and online package 
customized for your needs.

Preparing a Product Launch?

Create product buzz without breaking your budget:

• One (1) Full Page 4c Print Ad

• Three (3) Guide Ads

• One (1) Targeted E-mail (10,000 addresses per send)

• 100,000 Banner Impressions

$15,000 adsales@the-scientist.com
215-351-1660 ext. 3021



The Scientist Print Readership
Print Circulation

Qualified Controlled in Print 53,499

Qualified Controlled Digital Edition 8,310

Paid Individual Subscribers 2,122

Complimentary Issues 2,049

Total Circulation 65,980

Area of Work

Molecular Biology 24,465

Biochemistry 22,735

Cell Biology 20,513

Pharmacology 19,503

Genetics 12,110

Immunology 11,037

Microbiology 10,855

Biotechnology 9,932

Neuroscience 9,049

Chemistry 8,056

Physiology 7,413

Clinical Research 6,064

Drug Discovery 5,992

Genomics 5,527

Pathology 5,478

Biophysics 5,100

Bioinformatics 4,981

Toxicology 4,709

Other Fields 2,578

Plant Science 2,143

64% of our readers pass along their 
copy of The Scientist 

78% of our readers are high level 
decision makers

On average our readers spend 30 
minutes per month reading their 

copy of The Scientist

Geographic Readership

81.9% U.S. 54,013

13.0% Europe & U.K. 8,547

4.6% Canada 3,007

0.6% Other 413

Type of Institution

46.0% Academic 27,887

36.1% Commercial/Industrial 21,912

7.0% Government 4,268

6.6% Private 3,994

4.3% Hospital 2,595

Highest Degree Held

62.6% PhD 30,715

6.4% MD 3,147

6.1% MD/PhD 3,007

13.8% MS 6,297

12.1% BS 5,931

Job Title/Position

43.1% Senior Researcher (Lab 
Director, Manager, Principal 
Investigator)

20,077

34.7% Researcher, Lab Scientist, 
Postdoc

16,164

15.4% University Teacher/Researcher 7,185

4.4% Technician/Assistant 2,066

2.4% Product/Project Manager 1,102

Sources for the above: The Scientist’s BPA Publisher’s Statement; Publisher’s own data. All data 

based on information provided by individual subscribers.

adsales@the-scientist.com
215-351-1660 ext. 3021



Product Spotlight Topic and Submission Schedule

# Issue Date Closing Date Spotlight Topic

1 January 1 November 20 Robotics/Automation

2 February 1 December 20 Mass Spectrometry

3 March 1 January 20 DNA Purification

4 April 1 February 20 High Throughput Assays

5 May 1 March 20 Bioinformatics

6 June 1 April 20 PCR

7 July 1 May 20 Genomics Tools

8 August 1 June 20 High Content Analysis

9 September 1 July 20 Microarrays

10 October 1 August 20 Genotyping

11 November 1 September 20 Imaging

12 December 1 October 20 Cell Culture

*�This information will be printed in a special advertising section separate from our 
traditional editorial. Your submission may be edited for space considerations. 

n

To be sure your new product is covered in the 
Product Spotlight, contact your sales representative.

The Scientist Guide Ads
As a cost effective platform for introducing your new or updated product, The Scientist’s 
Guide Ads allow you to reach thousands of life science professionals without straining 
your company’s resources.

Submission Specifications

Size is 3.576” (91mm) wide by 3.093” (79mm) 
deep, limited to 60 words of body text* formatted 
by The Scientist and a photo or illustration 
measuring 2” (51mm) wide by 1.5” (38mm) deep. 

Body Text: Please submit the text electronically, 
either within an E-mail message or as an 
attachment, in MS Word. 

Formats: Advertising materials must be prepared in 
digital formats as specified. We cannot guarantee 
printed quality or acceptability of materials that do 
not comply with these specifications. 

Digital: We prefer TIFF, EPS, JPEG or PDF files. Any 
digital images must have an original resolution of 
at least 266 dpi. Files should be sent via E-mail or 
CD. Ask for details. (Please remember text must be 
sent as text, not as an image). 

The Scientist Product Spotlight

*�This information will be printed in a special advertising 
section separate from our traditional editorial. Your 
submission may be edited for space considerations. 

Send materials to ads@the-scientist.com, or by mail to Guide Ads, The Scientist, 400 Market Street, Suite 1250, Philadelphia, PA 19106-2501.  
Our Ad Trafffic Controller can be reached at (215) 351-1660 ext. 3034. 

Send us your press release regarding new or updated products. 

Get increased exposure for your new product - free of charge! The Scientist, 
in partnership with Kenyon Hoag Associates, presents the Product Spotlight 
section as an efficient way for advertisers to promote recently launched or 
updated products. Scientists looking for new products and technologies 
increasingly turn to the Product Spotlight. As space is limited, inclusion is 
offered on a first come first serve basis. All you have to do is send us your press 
release or product descriptions and a print ready image of your product. As 
long as it’s relevant to the month’s topic and timely, we’ll include it.*		
								      
		

adsales@the-scientist.com
215-351-1660 ext. 3021




