The Scientist Editorial Calendar

# Issue Date Closing Date Topics Highlighted* Bonus Distribution*

1 January 1 December 1 Immunology/Vaccines Miami Winter Symposia - Miami, FL
Robotics in the Lab Lab Automation - Palm Springs, CA
Grant Writing

2 February 1 January 5 Structural Biology PittCon - Chicago, IL

Mass Spectrometry
New Facilities

3 March 1 February 1 Systems Biology DDT Europe - London, UK
Proteomics
Best Places to Work: Postdocs

4 April 1 March 1 Cancer Research AACR - Los Angeles, CA
High Throughput Assays SBS - Montreal, Canada
Careers in Cancer Research NIH Spring Research Festival - Bethesda, MD
5 May 1 April 2 Microbiology FASEB - Washington, DC
Antibody Design BIO - Boston, MA
Best Places to Work: Industry ASM - Toronto, Canada
6 June 1 May 1 Stem Cells ENDO - Toronto, Canada
PCR Methods ISSCR - Cairus, Australia
Job Hunting on the Web
7 July 1 June 1 Animal Models Life Sciences 2007 - Glasgow, UK
RNAI
Mentoring
8 August 1 July 2 Drug Discovery DDT&D - Boston, MA

High Content Analysis
Employee Benefits

9 September 1 August 1 AIDS ACS - San Francisco, CA
Nanotechnology ELSO - Dresden, Germany
Salary Survey
10 October 1 August 31 Genetic Analysis NIH Fall Research Festival - Bethesda, MD
SNP Genotyping ASHG - San Diego, CA
Hot Career Trends
1 November 1 October 1 Neuroscience SfN - San Diego, CA
Imaging

Best Places to Work: Academia

12 December 1 November 1 Cell Signaling ASCB - Washington, DC
Immunofluorescence
Careers in Biotech

*Topics and events listed above are subject to change. For a comprehensive list of topics and events, ask your representative about our Monthly Preview Newsletter.
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