
Premium Lead Generation
Use The Scientist’s platform and distribution network 
to tell your story. The Scientist can provide editorial 
and technical support on all of the options below.

Gateways
Partner with The Scientist to develop a topic-specific 
gateway as a valuable resource to researchers – and 
generate a steady source of leads for your product or 
service. The Scientist contributes news and analysis 
while the sponsor contributes product information, 
useful tools and practical guides.

Slideshows
Combine a series of still images with voiceover audio 
narrative to create powerful advertising that is an ideal 
medium for step-by-step demonstrations of your prod-
ucts or other promotions.

Videos and Webinars
Video and webinars are powerful tools for commu-
nicating product information to a highly qualified 
audience. Give the most detailed information on new 
product lines or conduct demonstrations by video.

Sponsorship Options
Sponsor a special section or resource on The-Scientist.
com, and you’ll be leveraging our targeted audience for 
your brand. Choose your topic or tool and customize 
your message.

Online contests
The brainpower of The Scientist audience will be put 
to the test in a series of interactive life–science games 
and puzzles. Join with us in stretching the minds of 
the community – and generate leads while showcasing 
your brand.

The Scientist Community
The Scientist Community now has over 30,000  
registered users. Show your commitment to the  
research community by sponsoring the site.

Video and Website Awards
Align your campaign with a special online editorial  
section such as our Video or Lab Website Awards. 

  

Online Advertising Options

Custom online advertising provides instant  
marketing impact and real-time measurement.
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Email Advertising and List Rental
Send your message directly to hand-selected life  
science professionals with our email products. Use  
opt-in lists to target the audience best suited for your 
message. See tools section in back for full list.

Banner Wrap Sponsorships
Designed for optimum results, sponsors choose a 
targeted audience and email type. Banner wraps are 
highly visible and provide three views: an “above the 
fold” vertical skyscraper and horizontal banner header 
and additional footer.

Daily News
Reach over 80,000 subscribers* for five consecutive 
business days with a banner wrap inside our e-news.  
Our popular breaking-news emails ensure maximum 
branding and a sizable viewership for your  
advertisements.

Monthly Table of Contents
Electronic Table of Contents (eTOCs) emails are sent 
to over 206,000 opt-in registrants* at the beginning of 
the month as a companion to the monthly magazine.

Monthly Outside The Cover
Outside the cover (OTC) emails serve as a supplement 
to the print magazine and the Monthly Emails. They 
offer a monthly digest of the most popular online-only 
stories as well as expanded content related to the 
month’s printed articles. Sent out mid-month, the OTC 
email delivers extended coverage on engaging features, 
responses to articles, contributions to research, and 
more – only available online!

Direct 3rd Party Email
Deliver your custom-designed text or HTML emails to 
the audience of your choice. Target over 111,000 opt-in 
recipients by area of work, geography, job title,  
technique used and more.

List Rental & Creation
Looking to build an opt-in email or postal list?  
Create your own dedicated list and have The Scientist 
help promote your product, service, event, or special 
announcement. You can also allow registered users 
of The-Scientist.com to opt-in to receive your custom 
messages.  *Publisher’s own data

Banner Advertising
Banners deliver cost-effective and highly visible cover-
age for all your products and services. Available in a 
variety of shapes & sizes, banners are ideal for brand-
ing or new product announcements. Options include:

• Leaderboard banners 

• Skyscrapers 

• Buttons

• Large Squares

• Rollovers

• Floating Ads

• Interstitials

• Peel backs

See the Tools section at the back of this book and a full list  
of The-Scientist.com selects. Readers can be targeted by 
geography, area of work and more. 



Questions & Customer Service
For questions regarding the sending 
and receipt of your materials, please 
contact our Ad Traffic Coordinator at 
215.351.1660 ext. 3034 or at  
ads@the-scientist.com

Leaderboard Banner

Standard Banner

Button

Square

Skyscraper

Video & Slideshow

Sponsored Email

Direct Email
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Banner 
Impression Based Advertising Options

Ad Type	D imension	 Max File Size
Standard Banners	 468 x 60	 25K
Leaderboard Banners	 728 x 90	 30K
Skyscrapers	 160 x 600	 30K
Large Square	 250 x 250	 40K
Premuim Button	 125 x 125	 30K
3:1 Rectangle 	 300 x 100	 40K

- �Artwork should be provided as GIFs or JPGs.
- �Flash is accepted. All flash banners should have click 

tags embedded.

Banner Wrap Specification
- �Control horizontal and vertical space on any page, set 

of pages or targeted email.
- �Banner wrap package includes top and bottom 

banners and a skyscraper advertisement.  
Banner and skyscraper dimensions and file size limi-
tations are above.

EMail
Sponsored Email (Daily News and eTOC/OTC)
- �Sponsorship of The-Scientist.com’s Daily News and 

our monthly eTOC & OTC include two standard 
banners and a skyscraper. No flash or multimedia.

Direct Email
- �Text or HTML email material and target recipient 

selections are due one week prior to launch of campaign.
- �Do not include any executable code, JavaScript, 

ActiveX, etc.

- �Please do not attach any images. The Scientist will 
not host images. Point to image files on an external 
website.

Slideshow 
Slideshow Specifications
- �Distribution ready slideshows should be provided in 

Flash format.

Slideshow Images
- Maximum slideshow image size is 640 x 480.
- �Acceptable image formats include GIF, JPG 

and PNG.

Slideshow Audio
- �Should be delivered as a 320 kb per second MP3 or 

WAV file.
- �If the slideshow is a complete version, delivery is 

required 5 days prior to the launch of campaign.
- �If slideshow assembly is required, materials must be 

delivered 10 days prior to the launch of campaign.
- �Voice over and production assistance are available for 

an additional fee.

Video 
Video Specifications
- �Videos should be delivered in WMV or QuickTime 

format.
- �Delivery is required 14 days prior to launch of campaign.

Online Advertising Specifications
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