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Custom Publishing and  
Integrated Media Solutions
Looking for a smart, sophisticated and stylish way to reach your global audience?  Need a new 
exposure platform to build your brand? 

From conception, through editorial management, production, audience development and distribution, 
The Scientist’s Custom Publishing Division offers unrivaled expertise in creating high-level media 
products for your target demographic. Examples include internal or external magazines, investor 
relations showcases, white papers, industry reports, tradeshow guides or conference exhibitions.

In addition to print products, we offer a range of multimedia platforms that include webzines, mini-
sites, gateways, television and radio projects and a full array of creative media solutions to enhance 
your relationship with your customers and tell your story to a wider audience.

The Pharma Frontier

Now celebrating its third anniversary, The Pharma Frontier 
is an internal magazine developed and produced by The 
Scientist for Johnson & Johnson’s pharmaceutical research 
and development organizations. Each issue of The Pharma 
Frontier is published in two languages and delivered to over 
15,000 readers worldwide.

BIOTECH360 -  
A Global Perspective on Biotechnology

In May 2007 The Scientist launched Biotech360, an en-
gaging, narrative-driven publication and multimedia forum 
dedicated to the economic, social and political implications 
of advances in the life sciences and biotechnology.

Edgy, engaging, and offering a complete world view of  
this constantly-evolving topic, Biotech360 is unlike any 
other industry title. Display advertising, custom web chan-
nels, multimedia solutions, video content, and in-book cus-
tom publishing are all part of Biotech360’s unique media 
opportunities.  

For more information on Custom Media or Biotech360, 
contact Jeremy Abbate at 215.351.1660 ext 3040, jabbate 
@the-scientist.com.
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